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ABOUT AOE
With roots dating back to the early 1990s, Advancing 

Organizational Excellence (AOE) is an association 

management, event planning and marketing consulting firm 

with unique expertise in the design and construction industry.

Our 80-plus team members have experience in all aspects of 

business in this industry, ranging from strategic planning and 

operations to membership, marketing, certification, training, 

code advocacy and adoption and more.

AOE is committed to providing best-in-class services and 

putting our profits right back into the industries we serve. 

When you hire AOE, you invest in yourself, and you invest in 

your industry.

A visual identity is a collection of graphical elements used to outwardly express a brand’s identity—

that is, its mission, vision, values and voice—in a way that makes it recognizable to its target audiences 

while also differentiating it from the competition. Some elements of visual identity include logos, brand 

colors, typography and photography/illustration styles. Consistent application of these visual identity 

elements across marketing materials strengthens a brand and helps it grow.

WHAT ARE BRAND AND VISUAL IDENTITIES?

aoeteam.cominfo@aoeteam.com +1.248.516.1101

•	 American Concrete Pavement Association (ACPA)
•	 American Concrete Pumping Association (ACPA)
•	 Concrete Industry Management (CIM)
•	 Great Lakes Cement Promotion Council (GLCPC)
•	 HAWA Incorporated
•	 International Grooving and Grinding Association (IGGA)
•	 Post-Tensioning Institute (PTI)
•	 Waldemar S. Nelson and Company, Inc.

CLIENTS FEATURED IN THIS PORTFOLIO

http://www.aoeteam.com
mailto:info%40aoeteam.com?subject=
https://www.acpa.org/
https://www.concretepumpers.com/
https://www.concretedegree.com
https://www.glcement.org
https://hawainc.com
https://www.igga.net/
https://post-tensioning.org
https://www.nonmetallic.org/
https://www.wsnelson.com
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Event Logo
Promoting Annual Workshops

Founded in 1963, the American Concrete Pavement Association (ACPA) is the world’s largest trade 

association that exclusively represents the interests of those involved with the design, construction, and 

preservation of concrete pavements.

THE CLIENT

Each year, ACPA holds an annual airport workshop for members to learn best practices, watch 

demonstrations, meet with respected members in the field and network. 2022 marked the return to 

an in-person workshop after several years of being virtual, so to reignite interest among members and 

promote the event on their website, social media and marketing collateral, ACPA sought a new logo 

design for the program. Using the association’s brand colors for recognition and drawing inspiration 

from ACPA’s name for event sponsors (“Top Guns”), AOE designed a logo that grabbed members’ 

attention and helped drive registration for the workshop.

PROJECT OVERVIEW
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Event Branding
A Milestone Annual Meeting

Founded in 1963, the American Concrete Pavement Association (ACPA) is the world’s largest trade 

association that exclusively represents the interests of those involved with the design, construction, and 

preservation of concrete pavements.

THE CLIENT

At the end of each year, ACPA holds its Annual Meeting in various locations across the country. Because 

2023 marked their 60th Annual Meeting, ACPA wanted event branding that would commemorate 

the milestone and could be used on promotional materials, event signage, social media, presentation 

templates, videos and more. Playing off the location of the 2023 Annual Meeting—Marco Island, 

Florida—AOE designed a versatile logo that served as the foundation for other marketing collateral 

designs, including the registration website, meeting handouts and more. 

PROJECT OVERVIEW

AWARDAWARD
W I N N E RW I N N E R
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Awareness Campaign	
Bringing Attention to a New Safety Code

The American Concrete Pumping Association was founded in 1974 with the objectives to promote 

concrete pumping as the choice method of placing concrete, and to encourage and educate the 

concrete pumping industry on safe concrete pumping procedures.

THE CLIENT

In 2023 the American Concrete Pumping Association (ACPA) launched a safety campaign called “We 

Are Safer Together” to bring heightened awareness to ASME B30.27, Material Placement Systems. 

ACPA aimed to become a one-stop resource to help both pumpers and contractors understand their 

responsibilities outlined in the new standard. In order to accomplish this, ACPA turned to AOE to design 

a logo, a website, and marketing materials for the campaign. The logo, which is intended to depict 

collaboration between trades as well as emphasize jobsite safety, was then used for additional collateral 

requested by ACPA, including videos, social media graphics, truck decals, a podcast cover image and 

hardhat stickers. Since the launch of the campaign website, ACPA has had numerous requests from 

businesses and associations to join their coalition of industry partners.

This campaign was the recipient of an Academy of Interactive & Visual Arts (AIVA) Communicator 

Awards: Award of Distinction and a Gold Hermes Creative Award.

PROJECT OVERVIEW

AWARDAWARD
W I N N E RW I N N E R
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Event Branding and Logo Design
A Fresh Reimagining of an Annual Event

The Concrete Industry Management (CIM) Program is a business-intensive program that awards 

students with a four-year Bachelor of Science degree in Concrete Industry Management. The program 

is supported by industry members and an Annual Auction held each January during World of Concrete 

in Las Vegas.

THE CLIENT

After years of using the same logo for the Annual Auction, CIM was interested in a fresh reimagining 

of the design with variations that would also allow for donor use. AOE provided a new design that 

incorporated CIM’s standard logo as well as a visual nod to the auction itself, and the updated logo 

made its debut in 2024. It was featured on the CIM website, digital ads, social media graphics, auction-

related marketing materials and sell sheets for donated items, as well as on donor websites. The 2024 

CIM Auction helped raise more than $1.75 million in gross revenue—the second highest amount since 

the auction started in 2006.

PROJECT OVERVIEW

2025 CIM Auction 

AT WORLD OF CONCRETE®

JANUARY 22,  2025

LAS VEGAS CONVENTION CENTER

NORTH HALL, ROOM N262

2025

2025

MACK® TRUCKS AND REVOLUTION™ CONCRETE 
MIXERS DONATE SIGNATURE ITEM FOR THE 
ANNUAL AUCTION AT WORLD OF CONCRETE

2025

The chassis is a 2025 Mack 64FR and specifications include:

One of the signature items for our annual auction at World of Concrete is a 2025 Mack® Granite® 
64FR chassis donated by Mack Trucks and equipped with an 11-yard Revolution® Bridgemaster™ 
Mixer donated by Revolution Concrete Mixers.

“It’s become a Mack Trucks 
tradition to proudly donate to the 
Concrete Industry Management 
auction. This year, we are 
donating a 2025 Mack Granite 
mixer. Money raised helps the 
next generation of concrete 
industry leader to more easily 
learn about the complexity of 
the industry and become adept 
at utilizing their skills to respond 
to the numerous changes in both 
technology and the industry.

TIM WRINKLE
Senior Product Manager for 

Vocational and Medium-Duty 
Vehicles, Mack Trucks

GRANITE-AXLE FORWARD 
• VIN - 1M2GR2GC7SM049929
• Engine – Mack MP7-395C, 395 hp, 1550 lb. ft. torque 
• EPA (only) Emission Warranty for Mack MP7 Diesel
• Engine Brake – Mack PowerLeash 
• Cleartech® One emissions system 
• Transmission – MACK mDRIVE HD 14 Speed, Ultra-Low 

Creeper/ Multi-Speed Reverse
• Wheelbase – 248-inch 
• Frame – Steel 9.5 x 90 x 300mm - (0.37” x 3.54” x 11.81”); RBM 

2,470,000 LB-IN
• Front Axle – Mack FXL20, 20,000 lb. 
• Rear Axle – Mack S462R, 46,000 lb., CRD 150/151 Mack 

Carrier, RAR 3.98 with Diff Lock
• Rear Suspension – HMX EX 460 Hendrickson Haulmaax 

Rubber Suspension 46,000 lb. 
• Tires: Front 425/65R22.5 L Michelin XZY3, Rear Drive 11R22.5 H 

Michelin X Works D
• Wheels - 22.5x12.25 ALCOA 82462x & 22.5x8.25 Alcoa 88565x 

Clean Buffed Aluminum
• Front Brakes – Meritor EX+ Air Disc Brakes 430mm (17”) 

H-Type
• Rear Brakes - Meritor “S” Cam 16.5”X7” Q+
• ABS – Mack Road Stability Adv. Bendix ABS/ATC/RSA w/yaw 

control w/mud/snow 6S6M
• Bendix Fusion 2.0 Front Collision Avoidance & Side Blindspot 

Warning System 
• Fuel Tank – Polished LH 72 Gallon 26-inch Aluminum sleeved
• Driver’s Seat - Black and Grey Vinyl Mack-Air, High Back, 4 

Chamber Air Lumbar, Bolster
• Bulldog Stylized Mirrors - Heated & Motorized and 

Illuminated 
• Stainless Steel Exterior Sun Visor
• Premium stereo, CD-player, MP3, weather band, Bluetooth 
• Power windows and locks, self-cancelling turn signals
• Flat bottom steering wheel with cruise and radio switches 
• LED work lights (steps & ground) on both sides 
• Interior – Trim level: Base Steel Gray 
• Paint Color – WHITE; 900884
• GuardDog Connect With 4G/LTE and WLAN system with 

diagnostic services 

ALSO INCLUDED WITH THE MIXER
• Delivery from Las Vegas to anywhere in the lower 48 states.
• All FET tax paid by donor. 
• Mack extended warranty, 60 months/ 250,000 miles (Engine 

Plan 2, exhaust after-treatment system, engine towing).

REVOLUTION® BRIDGEMASTER™ MIXER 11YD3

• INSIGHT Mixer System™ award-winning technology
• 11 YD3 R83™ Drum with 46-inch paver opening
• Revolution Gold Package includes:

 + Fuel Saver powered by INSIGHT to help save on fuel costs
 + GradeGuard™ to help ensure the load stays forward in 

the drum on inclines
 + Remote water add to help save time and add water 

from the cab
• New Speed Hopper for faster loading with less wasted 

material
• Split aluminum water tank (15/135 gallon) with step
• AutoLoad to allow operators to perform other tasks while 

they wait
• Buildup detection to detect buildup and help avoid 

overweight fees
• Outfitted with an abundance of operator assurance 

features, many patented and exclusive to Revolution 
including:

 + Lightweight aluminum extension chutes
 + Spring chute assist on foldover chute for an extra layer of 

protection for operators
 + Front and rear roller guards to help protect operators 

from potential pinch hazards
 + Backup camera
 + Two-step bumper with four grab handles for easy access
 + Ladder assist for more control and help minimize pinch 

points
 + Ultimate lighting package with night pour lights, drum 

headlight and midship lights
 + Armrest with 3-button joystick for operator comfort
 + Orange rock blocker

Complies with Federal Bridge Law up to 66,000 lbs GVW. 
Check local vehicle weight and axle restrictions for additional 

requirements. Space for pusher axles is available on this 
configuration for additional gross vehicle weight. 

2025 
CIM AUCTION 
AT WORLD OF 

CONCRETE
Wed., Jan. 22, 2025

SILENT AUCTION:
11:00 a.m. – 12:45 p.m. PST 

Room N265 in the North Hall 

LIVE AUCTION:
1:00 p.m. – 2:00 p.m. PST 

Room N262 in the North Hall

BOB MONCHAMP
President of Revolution Concrete 

Mixers and London Machinery

“We are deeply honored to 
continue our annual support 
of the Concrete Industry 
Management (CIM) program. 
This donation reflects our belief 
in the value of education and the 
importance of equipping future 
leaders with the tools they need 
to shape the industry.

“Contributing to the CIM program 
is more than just an investment 
in the next generation—it’s a way 
for us to ensure the continued 
growth and innovation of the 
concrete industry. We’re proud to 
stand behind such an impactful 
initiative year after year.

BRYAN DATEMA
Executive VP, Revolution Concrete 

Mixers and London Machinery

For more auction
information, go to

concretedegree.com/auction
or scan the QR code

with your phone.

What is the CIM Program?
In early 1995, the concrete industry began efforts to create the 
first (and only) four-year degree program in Concrete Industry 
Management (CIM). The CIM Program is designed to combat 
the anticipated shortage of skilled managers needed to support 
the expected growth in the concrete industry. The program teaches 
students the skills and techniques needed to excel in all segments of 
the concrete and concrete construction industries. CIM also offers a 
unique Executive Master of Business Administration (MBA) degree in 
CIM. The program is designed to expand the industry-academic 
partnership by bringing CIM to the business world through an 
Executive-type MBA.

What is the CIM Auction?
The CIM Auction consists of a live and silent auction, hosted by the CIM National Steering Committee (NSC), 
concrete industry-related items, as well as other items, will be auctioned off to the highest bidder.

Who does the auction benefit?
All proceeds from the auction will benefit the efforts of the CIM NSC in support of the CIM Programs at Middle 
Tennessee State University, New Jersey Institute of Technology, California State University – Chico, Texas State 
University, and South Dakota State University. Long-term, the CIM Auction will provide on-going support for the 
operation of world-class academic programs in CIM, as well as leverage government funds for research and 
educational initiatives that will benefit the entire concrete industry.

When and where will the auction be held?
The auctions are scheduled for Wednesday, January 24, 2024. The silent auction is from 11:00 am to 12:45 pm, 
and the live auction starts at 1:00 pm. The auctions will be held at World of Concrete® at the Las Vegas 
Convention Center, North Hall, Room N262.

Why should I get involved?
The success of the auction, as well as the CIM Program as a whole, depends on the time 
and commitment of the entire industry. Investing in the CIM Program is an opportunity 
for the entire concrete industry to unite in an effort that will provide long-lasting benefits 
while increasing the professionalism and image of the industry. Each and every segment 
of the concrete industry, from sales management and marketing to manufacturing 
and production, will benefit from skilled professionals entering the workforce. For more 
information, contact CIM Auction Committee Chairman Ben Robuck at 
ben.robuck@cemex.com or 404-456-6867.

CONCRETE FACTS
CIM Auction
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Brand Redesign
A Renewed Drive to Increase Membership

The Great Lakes Cement Promotion Council, Inc. (GLCPC) is a Michigan nonprofit corporation that 

promotes the use of portland and masonry cements and concrete products. The association is 

managed by AOE.

THE CLIENT

With renewed efforts to boost membership and association activities, GLCPC turned to AOE for help 

with a refresh of their branding, including their logo, color palette and typefaces. AOE updated their 

existing logo to a versatile, modern version with a fresh color palette and clean typefaces, plus versions 

for spotlighting individual states. The updated branding served as the foundation for a new website 

design, social media graphics, presentation templates and more.

PROJECT OVERVIEW
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Brand Redesign
Creating a Modern, Cohesive Look 

HAWA Incorporated is a design engineering firm based in Columbus and Cincinnati, Ohio. Since their 

founding in 1954, their focus has been on providing clients HVAC, plumbing, fire protection, electrical, 

commissioning and technology systems design services.

THE CLIENT

HAWA initially reached out to AOE to help develop a marketing plan, which resulted in a goal of creating 

a regional awareness about the company. HAWA then turned to AOE’s graphic design team for a total 

rebrand of their organization, including designing a new logo and creating new marketing material 

templates. The new logo helped drive the significant refresh of HAWA’s website and provided a cohesive, 

modern look to all marketing collateral, proposal material and other elements of brand identity.

PROJECT OVERVIEW



AOE PORTFOLIO | BRAND AND VISUAL IDENTITY

Campaign Branding
Introducing a New Organization to the Industry

The International Grooving & Grinding Association (IGGA) is a non-profit trade association committed 

to the development of the diamond grinding and grooving process for pavements constructed with 

portland cement concrete and asphalt. The association serves as the leading technical and promotional 

resource for the acceptance and proper use of diamond grinding and grooving as well as portland 

cement concrete preservation and restoration.

THE CLIENT

In response to a study that indicated nearly half of Arizona’s major roads were in poor or mediocre 

condition, the IGGA helped create the Coalition for Responsible Roads (CRR) with other concrete 

industry professionals and concerned citizens. IGGA turned to AOE to create branding, social media 

graphics, digital ads in a targeted geofencing campaign, a website, videos and resources to share 

with Arizona residents, providing information about concrete as a preferred solution for safety, noise 

reduction, durability and environmental purposes, as well as encouraging civic engagement. This 

campaign helped raise awareness for sound infrastructure investments in the state of Arizona. 

The CRR campaign received an Academy of Interactive & Visual Arts (AIVA) Communicator Awards: 

Award of Excellence, a Platinum AVA Digital Awards and a Platinum Hermes Creative Award.

PROJECT OVERVIEW

AWARDAWARD
W I N N E RW I N N E R
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Campaign Branding
Raising Awareness for a New Building Code

The Post-Tensioning Institute (PTI) is recognized as the world-wide authority on post-tensioning and is 

dedicated to expanding post-tensioning applications through marketing, education, research, teamwork 

and code development.

THE CLIENT

The International Code Council (ICC) was modifying its International Residential Code (IRC) for 2024, 

with a new section pertaining to post-tensioned slab-on-ground floors. PTI wanted to raise awareness 

of, and promote adherence to, the updated code through a new logo, a microsite, a marketing toolkit 

and a press kit. AOE created a logo that used branding elements from both PTI and ICC, ensuring the 

design felt approachable for their target audiences. The logo served as a foundation for the microsite 

design as well as press release templates, persona guides, social media graphics and other marketing 

materials used to spread the word about the new code.

This campaign received a Gold MarCom Award.

PROJECT OVERVIEW

AWARDAWARD
W I N N E RW I N N E R
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Brand Refresh
Updating a Visual Identity around a Logo

Since 1945, Waldemar S. Nelson and Company, Inc. (NELSON) has been a multi-discipline design 

and project management consultancy providing mechanical, process, electrical, control systems, 

civil, structural, architectural and environmental engineering services to industrial, commercial and 

governmental clients in the United States and abroad.

THE CLIENT

In 2022, AOE led a strategic planning session for NELSON that culminated in three pillars of focus: 

Market, Brand and Team. The first step of the Brand focus was to update NELSON’s visual identity while 

keeping their original logo design; this involved assembling a color palette and typography that not 

only matched NELSON’s brand personality of tradition, knowledge and stability, but also represented 

their new forward-thinking approach. With the branding updated, the focus shifted towards creating 

marketing materials that reflected the new visual identity of the organization, including a trifold 

brochure, letterhead, business cards, project proposals, PowerPoint templates, resumes, a tradeshow 

booth display, brand guidelines and more.

PROJECT OVERVIEW
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RECAP
AOE’s graphic design team has extensive experience working with organizations, associations and 

businesses of all sizes on brand and visual identity projects from start to finish. Whether it’s reimagining 

a company’s color palette and typography to highlight its evolving brand personality, designing creative 

logos that generate buzz for upcoming events, developing complementary branding for meetings or 

campaigns, or creating marketing collateral to represent your brand, AOE’s designers will work with you 

to bring your vision to life.

•	 Strategic planning & market research

•	 Logo design

•	 Color palette and typography selection

•	 Brand and visual guidelines

•	 Branded marketing collateral: business cards, letterhead, PowerPoint presentations, project sheets, 

resumes, tradeshow booth displays and signage, websites, stickers and decals, merchandise, social 

media graphics, and more

BRAND AND VISUAL IDENTITY SERVICES

Thank you for taking the time to browse our portfolio of brand and visual identity design projects. We 

appreciate the opportunity to share our work with you and look forward to answering any questions 

you may have about our offerings.

You can reach the AOE Team via email, our website or by phone: 

NEXT STEPS

aoeteam.cominfo@aoeteam.com +1.248.516.1101

You can also find us at:

Facebook LinkedIn Instagram YouTube Spotify

http://www.aoeteam.com
mailto:info%40aoeteam.com?subject=
https://www.facebook.com/AdvancingOrganizationalExcellence
https://www.linkedin.com/company/constructive-communication-inc/
https://www.instagram.com/theaoeteam/
https://www.youtube.com/channel/UC_IXX_L5WPGBrMWkcTTLphQ
https://anchor.fm/advancing-excellence

