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With roots dating back to the early 1990s, Advancing
Organizational Excellence (AOE) is an association
management, event planning and marketing consulting firm
with unique expertise in the design and construction industry.

Our 80-plus team members have experience in all aspects of
business in this industry, ranging from strategic planning and
operations to membership, marketing, certification, training,
code advocacy and adoption and more.

AOE is committed to providing best-in-class services and
putting our profits right back into the industries we serve.
When you hire AOE, you invest in yourself, and you invest in

your industry.

WHAT IS MARKETING DESIGN?

Marketing design is the use of graphic design to help attract new customers, reinforce a brand’s visual
identity, educate clients and customers about services and products, or convey an organization’s
message to their target audience. There is a lot of overlap with other areas of design, such as
advertising, publications and brand identity, as designs are often used for multiple purposes. In this
portfolio, you will find social media graphics, infographics, postcards, illustrations for t-shirts and
stickers, and other visuals used for marketing efforts.

CLIENTS FEATURED IN THIS PORTFOLIO

« American Concrete Pavement Association (ACPA)

» Concrete Industry Management (CIM)

» Great Lakes Cement Promotion Council (GLCPC)
* Heidelberg Materials

» Parker LORD

* Rieck Services

e Stream and Wetlands Foundation

info@aoeteam.com aoeteam.com +1.248.516.1101 i’—k



http://www.aoeteam.com
mailto:info%40aoeteam.com?subject=
https://www.acpa.org/
https://www.concretedegree.com
https://www.glcement.org
https://www.heidelbergmaterials.us
https://www.parker.com/us/en/divisions/lord-division.html
https://rieckservices.com
https://streamandwetlands.org
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Podcast Cover Image
Promoting a New Podcast on Spotify

THE CLIENT

Founded in 1963, the American Concrete Pavement Association (ACPA) is the world’s largest trade
association that exclusively represents the interests of those involved with the design, construction, and
preservation of concrete pavements.

PROJECT OVERVIEW

After updating their strategic plan in 2022, ACPA announced the launch of “Concrete Considerations”,
a podcast focusing on the market and economic forces impacting the pavement industry, advocacy
updates, education, and technical leadership. Each episode has a guest speaker that discusses a

wide range of topics, including legislative issues, concrete pavement design and construction trends,
sustainability and resilience, equipment and manufacturing, industry shows and conventions, and other
subjects that the podcast’s target audience would find valuable. They asked AOE to create an eye-
catching cover image that would be used to promote the podcast on Spotify.

CONSIDERATIONS

THE \ZI<T5 OF THE

CONCRETE PAVEMENT INDUSTRY
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Hardhat Stickers
Industry Event Giveaways
THE CLIENT

Founded in 1963, the American Concrete Pavement Association (ACPA) is the world’s largest trade
association that exclusively represents the interests of those involved with the design, construction, and
preservation of concrete pavements.

PROJECT OVERVIEW

ACPA approached AOE with a request for hardhat stickers that could be distributed at industry events
and given to association members. AOE provided two designs that have been popular enough to
require ACPA to place additional orders for more stickers.
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Postcard and Bookmark

Reaching out to Potential Students

THE CLIENT

The Concrete Industry Management (CIM) Program is a business-intensive program that awards
students with a four-year Bachelor of Science degree in Concrete Industry Management. The program
is supported by industry members and an Annual Auction held each January during World of Concrete

in Las Vegas.

PROJECT OVERVIEW

To draw attention to the post-graduation opportunities the CIM program offers, CIM annually sends a
postcard and bookmark to parents of high school students nearing graduation. The postcard outlines
the many benefits of the program and invites parents and students to learn more by reaching out or
scanning a QR code, while the bookmark promotes the value of the program. After years of using the
same design, CIM turned to AOE to reimagine how these two pieces look; AOE’s redesign resulted in a
more eye-catching and modern way for CIM to share their message with prospective students.
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Questions?
Email: Nicole Maher,
nmaher@nrmca.org
Or call 703.706.4858

With a degree in CIM, you have
a future you can build on.
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MANAGEMENT (CIM) PROGRAM
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Save the Date Graphic

Promoting a Refreshed Association Event
THE CLIENT

The Great Lakes Cement Promotion Council, Inc. (GLCPC) is a Michigan nonprofit corporation that
promotes the use of portland and masonry cements and concrete products. The association is
managed by AOE.

PROJECT OVERVIEW

After renewed efforts to boost membership and association activities led to an AOE-designed brand
refresh, GLCPC asked AOE to apply the new color palette, fonts and design elements to a social media
“save the date” graphic for the association’s first Promotion Summit after their rebranding. Using the
updated visual identity, AOE also incorporated photos of iconic cities from GLCPC member states to
help attendees feel connected to the revitalized association. Once the final design was selected, it was
used across GLCPC’s social media platforms and served as the foundation for additional event materials.

% CLCPC
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E _Save the date!

GLCPC
Promotional
Summit

i Thursday, August 29, 2024
ACI Chicago Resource Center
Elk Grove Village, lllinois

More information to come!
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ACI Chicago Resource Center - Elk Grove Village, lllinois

® More information to come!
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Office Display Screens
Introducing a Rebrand to Employees

THE CLIENT

Heidelberg Materials is one of the world’s largest integrated manufacturers of building materials and
solutions with leading market positions in cement, aggregates, and ready-mixed concrete. They are
represented in over 50 countries with more than 51,000 employees at almost 3,000 sites.

PROJECT OVERVIEW

In 2023, HeidelbergCement, Lehigh Hanson and other domestic and international subsidiaries of
Heidelberg in North America were rebranded as Heidelberg Materials. Because of the significant size
and complexity of the transition, Heidelberg Materials asked AOE to create lock screens using the new
brand colors, fonts, icons and logo to display in its North America offices, providing employees with
quick and simple answers to any questions or concerns they might have.

. . )
HeidelbergCemen_f |s'now m uz.g::%?sg
Heidelberg Materid

Is!

Five things fO
know right now

Scan the QR code
to find out more.
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Informational Diagrams
Showcasing Product Versatility
THE CLIENT

The Lord Division of Parker has nearly 100 years of experience in manufacturing and developing
adhesives, coatings, thermal management materials, motion management devices and sensing
technologies that significantly reduce risk and improve performance. Parker Lord serves numerous
industries, including the electric vehicle (EV) industry.

PROJECT OVERVIEW

To promote their line of sealing products, Parker asked AOE to design a series of diagrams to showcase
their versatility across a variety of applications, focusing primarily on non-highway EVs but also
including data centers and large battery arrays. The diagrams are available as downloadable brochures
on Parker’s website.

| BATTERY
ENERGY
TORAGE
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Instagram Reels
Testing a New Method of Reaching Audiences

THE CLIENT

The Lord Division of Parker has nearly 100 years of experience in manufacturing and developing
adhesives, coatings, thermal management materials, motion management devices and sensing
technologies that significantly reduce risk and improve performance. Parker Lord serves numerous
industries, including the electric vehicle (EV) industry.

PROJECT OVERVIEW

As part of a campaign to educate their target audiences on EV technology and trends, Parker asked
AQE to repurpose existing blogs into visually appealing Instagram Reels. Topics included how heat
impacts batteries, how to extend the lifespan of EVs, forecasts for the future of EVs and other relevant
subjects. Parker had also recently updated the brand colors for their individual divisions, which AOE
used to help strengthen and reinforce the new visual identity for Parker’s Thermal Management
Solutions division along with custom animations. These Reels were part of Parker’s “ElectricVehicle”
Story on Instagram and had a combined 5,000+ views. AOE also created static versions of select Reels

to be posted as carousels on Parker’s Instagram account.

EXPLORE KEY Some large OEMs have have
ELECTRICVEICLE | vestments Ve by 205,
THEIR FUTURE AND

IMPACTING MULTIPLE High demand

INDUSTRIES for EV batteries

is straining
raw material
supply chains.

Growing EV adoption may Electrification expands
drive consumer interest beyond ground travel.
in renewables.

As EVs become common,

costs drop, and charging

infrastructure expands, DI SCOVER FUTU RE Ev
consumers are incentivized Electric air travel is TREN DS |N OUR BLOG
to switch. This shift to EVs rapidly gaining momentum,

could lead to increased as exemplified by Parker Lord's

adoption of solar and other partnership with Electroflight and

renewable energy sources. their “Spirit of Innovation.”

WHAT ARE HOW DO OEMs
GAP FILLERS? MANAGE HEAT
IN THEIR.EV

Click through to learn more A DES[GN?
about the fundamentals of

gap fillers and how they

can keep the heat out of

EV batteries.

Click through
to learn more.




PORTFOLIO | MARKETING DESIGN

Infographics

Turning Complex Topics into Easy-to-Understand Content

THE CLIENT

The Lord Division of Parker has nearly 100 years of experience in manufacturing and developing
adhesives, coatings, thermal management materials, motion management devices and sensing

technologies that significantly reduce risk and improve performance. Parker Lord serves numerous

industries, including the electric vehicle (EV) industry.

PROJECT OVERVIEW

Parker often uses visuals to convey complex or detailed information to their target audiences in
an easy-to-digest format, such as infographics. They frequently turn to AOE to design clean and

visually appealing infographics on topics ranging from the past and future of electric vehicles (aimed

at a general audience) to the benefits of one of their products (aimed at a particular segment of

customers). These infographics are used in both print and digital settings, helping Parker spread their

message with ease.

WATER-BASED CHEMLOK®

QUANTIFYING APPLIED COST AND OTHER BENEFITS

Our customers have shown an interest in switching to based solutions for their health and safety
benefits and to meet sustainability targets. However, the transition is often hindered by cost comparisons based solely
on a gallon-to-gallon basis, overlooking the applied cost of the materal.

In our webinar, Parker Lord Water-Based Chemlok®: Quantifying Applied Cost and Other Benefits (see QR code below),
we explore the concept of applied cost, how to calculate it and quantify the additional benefits of water-based versus
solvent-based solutions. The potential advantages of Parker Lord water-based Chemlok are immense. Check them out!

HIGHER SOLID CONTENT
A higher solid content than

solvent-based alternatives,
improving coverage and efficiency.

SUSTAINABILITY FOCUS
Support initiatives
across multiple industries by
reducing VOCs and CO, emissions.

COST EFFICIENCY
Increased coverage per gallon o,
leads to lower applied material

H costs per part.
1L
ENVIRONMENTAL HIGH PERFORMANCE IN
AND FINANCIAL BENEFITS HARSH CONDITIONS
Switching to water-based systems eliminates solvent °®®®®**sssssssssssssssssccsscsss *®  Proven effectiveness of water-based

dilution, significantly decreases VOCs, lowers CO,

Chemlok primers and adhesives in high-
emissions, and minimizes capital investments

temperature and harsh environments.

LONG-TERM DURABILITY
These products are designed to provide long- e
tasting adhesion and performance, reducing the
need for frequent reapplications.

&l 2

REDUCED SOLVENT USE COMPLIANCE WITH REGULATIONS

Water-based Chemlok formulations eliminate the By using water-based solutions, companies

need for solvent dilution, contributing to a safer can more easily comply with environmental
and more environmentally friendly workplace. regulations and standards.

.

V)
IMPROVED WORKPLACE SAFETY

Lower levels of hazard ibute
to.a safer working environment for employees.

@\?B@
CUSTOMIZABLE SOLUTIONS

specific application requirements, ensuring optimal
performance for diverse industrial needs.

ENHANCED TRANSFER EFFICIENCY

The advanced formulation results in better

® transfer efficiency, meaning more effective
use of materials and less waste.

DID YOU KNOW?
» Key factors in applied material cost calculation include theoretical coverage per gallon,
percent volume solid, transfer efficiency, dry film thickness and part coverage.

Scan the GR code to vew the
on-demand webinar, “Quantifying
‘Applied Costs with Chemiok
Water-Based Adhesi

» Parker Lord's Process Review enhances transfer efficiency and overall process
performance.

» By switching to water-based solutions, you can reduce your VOC air production by 95%.
What could reducing VOCs by 95% do for your business?

THE EV
JOURNEY

10+

million plugrin
vehicle sales are
expected in 2022

Parker Lord's Cell-to-Pack (CTP) adhesives
are capable of delivering substantial thermal
conductivity while also maintaining high levels
of adhesion after 1,000 hours of aging at 85°C
and 85% relative humidity (RH)

of all vehicle Zales’
will be EV and hybrid-
electric vehicles by 2025

CTP adhesives increase volume-
utilization space from 15-50% and
reduce the number of parts up to 40%

Ford is investing

RS

.
billion through 2025 to
deliver battery EVs.

An electric vehicle flest would

require production of enough

bateries to deliver a total of
gigawatt hours
of energy

Volkswagen will not launch a
combustable platiorm after

GM plans tobe
carbon neutral by
E oqo Honda wil phase

Critical components
for electrification and
autonomous driving
will Ukely make up

of the total market
billion has been size by 2030
invested to develop
AV technology over
the past five years.

‘Adoption of electric fleets for a variety of uses

EV FLEETS

years. However,
around for much longer than many realize. D
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The Elektrische Viktoria is
unveled in Bertin, Germany.
1ts top speed is 30 km/h and
its range is up to 80 km,

tof the fleet used to

febut in Paris, France.

t applications

Inthe US, electric
automobiles outnumber
models with internal
combustion engines.

Improved slectric vehicle
echnology results in more
widespread adoption by

companies ke Amazon,

fully electric city bus.

1900 2020

Experts forecast that 57
reent of all passenger

ehicles and 30 percent of
fleets wil be fully electric.
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Event Promotional Items
Getting to Know a Company
THE CLIENT

Rieck Services is a mechanical contracting service company serving the southwest Ohio region.
Rieck has operated in Dayton since 1892 and is committed to giving back to the community through
sponsorships of local events and fundraisers.

PROJECT OVERVIEW

Each year, Rieck Services hosts a fishing event to encourage their customers to get to know the
company and its team better. In 2024, several years after splitting into two separate entities, Rieck
Services and Rieck Construction were once again combined under the Rieck Services title. The reunion
of the two divisions was the focal point of the 2024 Trout Outing, and Rieck turned to AOE to update
the design of the event’s postcard invitation and commemorative t-shirt.

$§ WY AN

i You’re invited!

B

<
42ND ANNUAL RIECK

o TROUT OUTING &
P '% ™
- 3 SEPTEMBER 26, 2024 | SPRING RUN FARMS 4
Y il Noon until dark | 9206 Haddix Road %

- Rain or shine Fairborn, OH 45324 —
r ’ Rieck Services and Rieck Construction are back together again! To celebrate o( :
L
7 / our reunion, please join us for a day of camaraderie, good food, refreshments,

D

trout stream fishing and relaxation in a beautiful, casual semng

l ¥V & 2 &% 4 AR ’
=~ //
RIECK SERVICES
# @ 5245 WADSWORTIH RD.
> DAYTON, OHIO, 45414

EVENT HIGHLIGHTS

Fishing: Try your luck in our well-stocked trout stream.
Fly rods available if needed!

\
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Food & drink: Enjoy delicious lunch, dinner and
refreshments. Box lunch served between 12-2 p.m.; RAIN OR SHINE, WE LOOK
dinner served at 6 p.m. FORWARD TO SEEING YOU THERE!

Networking: Connect with fellow customers and the
recombined Rieck Services team.

Relaxation: Unwind amidst the serene beauty of
Spring Run Farm.

RSVP BY SEPTEMBER 5

Helen Jones Kip Gibson
608-692-4452 937-603-2372
hjones@rieckservices.com  kip.gibson@asgcontrols.com
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Water Bottle Stickers

Giveaways for Events and Industry Partners

The Stream & Wetlands Foundation (SWF), a non-profit corporation established in 1992, is the largest
provider of compensatory mitigation for impacts to aquatic resources authorized through state and
federal regulatory programs. They are dedicated to providing turnkey, fixed cost, permittee responsible
mitigation projects for applicants in areas not served by mitigation banks or In-Lieu Fee sponsors.

To spread the word about their mission, SWF turned to AOE to produce water bottle stickers that could
be distributed at industry events and given to partner organizations. Using the tagline featured on their
website (“Protect. Enhance. Restore.”), AOE produced designs that help SWF share their message in a

colorful, eye-catching way.
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AOE’s graphic design team has extensive experience working with organizations, associations and
businesses of all sizes on the creation of marketing design materials, helping them share their message
with their target audiences. From creative and fun graphics for event swag, such as t-shirts and stickers,
to professional presentation templates and informational diagrams, your marketing materials often serve
as an introduction to potential clients, members or partners. You can rely on AOE’s designers to help you
make a good first impression.

PUBLICATION DESIGN SERVICES

* Postcards and mailers

e Social media graphics

* Infographics

* PowerPoint presentations and templates

e Merchandise (stickers, t-shirt designs, etc.)

NEXT STEPS

Thank you for taking the time to browse our portfolio of marketing design projects. We appreciate the
opportunity to share our work with you and look forward to answering any questions you may have
about our offerings.

You can reach the AOE Team via email, our website or by phone:

info@aoeteam.com aoeteam.com +1.248.516.1101

You can also find us at:

Facebook LinkedIn Instagram YouTube Spotify


http://www.aoeteam.com
mailto:info%40aoeteam.com?subject=
https://www.facebook.com/AdvancingOrganizationalExcellence
https://www.linkedin.com/company/constructive-communication-inc/
https://www.instagram.com/theaoeteam/
https://www.youtube.com/channel/UC_IXX_L5WPGBrMWkcTTLphQ
https://anchor.fm/advancing-excellence

